
Tr an sl at i n g Ideas f r om  Br ai n  to Page w i th  Lan guage 
That 's You r s Al on e  

OVERVIEW : DON'T BE M EH

The W or ld W ide W eb is buzzing with f l ies, l ist lessly dron ing about in  
search of som e tender  scraps to n ibble on. I t 's gross! 

But not you. You're a spider , for  goodness sake, not a f ly. You're not going to 
chase tr ash and get stuck  in  som e dum bass web. You're weaving the web, 
and you'r e going to m ake i t  as big and weird as you please.  

Because you'r e m uch m ore dynam ic than a good old industr ious spider , 
even. Your  venture, your  business, your  brand, your  SELF is a goddam n 
spidercorn. W hich, yes, I  just invented. But that doesn 't  m ake i t  any less 
potent or  im pressive.

YOUR M ISSION: BE A SPIDERCORN

A spidercorn, of course, is a fear less spider  that 's not afr aid to 
be singular  and fabulous. I t 's ei ther  a spider  wi th a un icorn 
horn or  a un icorn with eight legs. I 'm  st i l l  wai t ing to hear  fr om  
the focus groups. 

But that 's beside the point r ight now. The point?

The point! The point is that there are m any ways to get your  
SELF in to your  wr i t ing. W ays to avoid the chase for  the chum  
in  the blood-red sea am ongst the look -al ikes and sound-al ikes 
and be-al ikes. W ays to be YOU and tr u ly stand out.

AND SO IT BEGINS

H ere I  offer  you four  m ore of those ways.  "DON'T BE M EH "  is 
TIP #1. Is that al lowed? H el l  yeah, i t  is! Also,  don 't  ask  so m any 
quest ions. That 's TIP #2, Nosey M cNoseyPants. 

Just k idding. That one's for  fr ee! But we are going to cover  

 1. H UM OR    2. FIGURATIVE LANGUAGE    
3. SOUND    4. STORYTELLING 

    and som e other  r elated stuff. So read on! 

5 W AYS TO GET YOUR PERSONALITY 
INTO YOUR W RITING 

I nter esting...

Ummmm...what?

That's i t !



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

2. Use Hum or ! (AKA: How to Be Seriously Funny at 
an Oxymoron Convention) 

Just be funny. Easy, r ight? 

Som e have said that talk ing about com edy is l ike talk ing about sex. But in  
tr uth they'r e com pletely di fferent. Sex is em bar rassing to talk  about. 

Case in  poin t, I 'm  both giggl ing and incredibly anxious r ight now, just fr om  
typing the S-word ? and i t 's on ly mostly because I  was raised Cathol ic.  

Com edy, on the other  hand, is not em bar rassing to discuss ? i t 's sim ply 
di ff icul t . Lucky for  you, I 'm  incredibly sm ar t and have spent years ignor ing 
sex in  favor  of studying com edy. M y loss is your  gain ! 

So here are 3 ways to be funny: 

# 1: EM BRACE INCONGRUITY

W hat's funnier , an al l igator  in  a swam p or  an al l igator  in  a 
h ipster  barbershop? I  don 't  need to say any m ore about th is. 

# 2: LET TH E AUDIENCE PARTICIPATE IN TH E JOK E

Everyone wants to be included, and everyone wants to feel  sm ar t and funny. 
You can give that to them , and subsequently they wi l l  l ike you because they 
wi l l  feel  r espected. This is often l inked to the sel f-deprecat ion concept (next!). 

So, toss softbal ls and let your  peeps tee off. And resist the urge to explain  your  
joke. Rem em ber , a .300 average can get you in  the Basebal l  H al l  of Fam e.

Apr opos fict ional conver sation example!

M e: Everybody knows the exercise fad is just a play by BI G 
SH OELACE to move more units. 

You  (knowing i t 's a joke, feels included and em powered): Totally. 
Exercise is tacky. I 've actually trained a panda to carry me up the 
stairs of my castle. 

Other  per son  (clueless, not your  ideal  cl ient): Ummmm, exercise is 
really impor tant. There are many studies from reputable 
institutions that say so. 

Sigh. Beat i t ,  "other  person"! You're bum m ing m e out...

Embr ace it !



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

2. Use Hum or  (cont inued!) 

# 3. SELF-DEPRECATE LIK E AN IDIOT

Do you know why Amer ica's Funniest Dads Getting H it in the N uts is st i l l  
so popular? I t 's not because of the dads gett ing h i t  in  the nuts by whiff le bats, 
Fr isbees, etc. ? i t 's the cutaway to the vict im  si t t ing in  the audience sm i l ing 
and shrugging. W e l ike h im  because he's us! 

I t 's no secret that i f  you can laugh at yoursel f you'r e instant ly m ore relatable 
and accessible,  and that people wi l l  feel  com for table com ing to you with 
their  needs. 

W hich is the foundation of ANY business. 

But  Rem em ber : H um bl ebr aggi n g i s the W or st

Don't  confuse fun and sel f-aware sel f-deprecat ion for  hum ble-bragging 
(AKA the th ing that wi l l  m ake everyone hate you): 

H ey you guys oh my gosh I  came in first in the H umblebragging 
Regional Championships and I  only spent like ten minutes on the 
application, just did it as a joke lol lmfao ups fedex nba! Cray!  

BLEGH . I  just threw up in  everyone's m outh so you didn 't  have to bother , 
m am a-bird-style. Just don 't ! And never  do.

Sect i on  1 W r ap Up: The Bi g, Si l l y  Pi ctu r e

I t 's al l  so sim ple! Relax and be vulnerable in  a funny way, and those that get 
you wi l l  f ind you. And those that don 't  get you can go brood in  the corner  
wi th their  sel f-ser ious podcasts and their  baloney sandwiches.  Ta-ta, I  say.

Let me put i t  this way. Fer r ets 
ar e kind of funny.

But the stor y about a  fer r et 
stea ling  your  wallet  (or  your  
gir lfr iend!) is absolute gold.

photo credi t  where credi t  is due: Celene 



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

3. Use Figurat ive Language and Leap, You 
Adorable Baby Bird! 

You l ikely took  h igh school  Engl ish, and perhaps you were awake for  the sect ion on 
poetic devices. Awake and not m ak ing eyes at that coy dream boat, Cody Spoonm aster , 
that is! Sor r y... lost m ysel f there for  a second. Figurat ive language!

Fi gu r at i ve l an guage is, of course, the use of language that is beyond l i teral . Ideal ly, i t  
is clear ly so. I t  cal ls attent ion to i tsel f wi th the purpose of enhancing whatever  i t 's 
being used to descr ibe.  

I t  does th is by creat ing an exper ience for  the reader  by connect ing to the senses, often 
through con n otat i on  ? the bundle of em otional  attachm ents a word or  phrase 
del iver s beyond i ts l i teral , annotat ive m eaning.  

And TH AT is accom pl ished by tak ing a big old leap off of the norm alcy cl i f f .

There are m any form s of f igurat ive language. H ere are the m ost com m on: 

- SIM ILE: com par ison of un l ike th ings using "l ike" or  "as"
- exam ple: Like a tornado, he snatched up homes seemingly at random. 

- M ETAPH OR: com par ison of un l ike th ings without using "l ike" or  "as"
- exam ple: The day's schedule was a casserole assembled by infants.  

- PERSONIFICATION : giving hum an qual i t ies to som ething non-hum an
- exam ple: The broken toaster  vomited bagels across the kitchenette. 

- H YPERBOLE: extrem e exaggerat ion
- exam ple:  I t was so cold the penguins were wear ing actual tuxedos.

Sect i on  2 W r ap Up: Leap Aw ay!

W hat do these al l   have in  com m on? A great leap 
fr om  the l i teral  to som ething whol ly new and weird. 
And i t  is the dir ect ion and distance your  words 
str etch away fr om  the l i teral  that announces your  
un ique and wonder fu l  personal i ty. 

Show your  r eader  how your  m ind works, along with 
the im ages and attachm ents that are tum bl ing 
around your  subconscious. Str ide away fr om  the 
crowd. Be you and you alone. 

Let m e put i t  th is way: l i teral ly, f igurat ive language is your  fr iend. Figurat ively, l i teral  
language is a drunk  anteater. W hat? Exact ly. Spread your  wings, you weird l i t t le bir d. 

I t 's you! N ow leap, leap away!



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

4. Use a Mound of  Sound by t he Pound 
Get  you r  H i p  Li ps i n  the M i x!

You know why the Rol l ing Stones can go to Argentina or  Japan 
and people who don 't  speak  Engl ish go bananas? I t 's not M ick 's 
l ips, though, sure, people of al l  walks get jazzed by those f lapping 
m ackerels.  

I t 's the sound. I t 's the m usic. The groove, baby! Because i t  
t r anslates. And in  the sam e way a good poet in fuses m usic in to 
a l ine when there's no instrum ent in  the room , you too can 
in ject m usic in to your  wr i t ing. And in  doing so you can attr act, 
lu l l , and ent ice readers.  

But  Be Subt l e!

You cer tain ly don 't  want to overdo i t  and turn your  hear tfel t  cal l -to-act ion in to a 
Seussian apocalypse (though that could work  in  the r ight context). But i f  you pick  and 
choose your  spots, sound can be a power fu l  way to connect to a reader.  

Since pick ing your  spots is crucial , the m ost eff icient and effect ive place to em brace 
sound devices is in  your  headers and subheaders, whose purpose is to grab attent ion, 
connect to r eaders, and yank  them  towards the text beneath.  

And you can do th is wi th your  own sonic thum bpr in t, and yours alone, conveying your  
ideas AND your  personal  m usical i ty. Star t  here: 

ALLITERATION : the repet i t ion of in i t ial  consonant sounds. 
Blah header  text: Vi si t  Fl or i da for  Good  Ti m es an d   New  Rel at i on sh i ps 
Rewr i t ten w/  al l i terat ion: Fi n d  Fr i en ds an d  Fun  i n  Fl or i da! 

ASSONANCE: the repet i t ion of vowel  sounds. 
Blah header  text: Dow n l oad  Our  M ed i tat i on  App
Rewr i t ten w/  assonance: Cr eate H eadspace Today  

RH YM E: the repet i t ion of word endings. [yes I 'm  sim pl i fying]
Blah header  text: Dr i v i n g th i s Car  W i l l  M ak e You  H appy  
Rewr i t ten w/  r hym e: Tur n  the M i l es i n to Sm i l es 

The var ious sound devices com bined with your  un ique overal l  word choice can 
have a power fu l  effect on tone and m ood. So use del iberately!  

Ul t im ately, though, sound devices are another  way to separate yoursel f fr om  the 
pack  by gett ing m ore of your  DNA in to your  language. Figurat ively, of course. 
Literally, you want to keep your  DNA away fr om  your  keyboard. 

Bleeeeeeehhhh!
I 'm M ick Jaggar !



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

5. Don't  Be Shy, St ress t he WHY!

In  a nutshel l , people don 't  buy what you'r e doing or  m ak ing ? they buy why 
you'r e doing i t  or  m ak ing i t . There are lots of qual i ty widgets and tasty str eet 
tacos and del ightfu l  electr icians and affordable "get a great ass in  a week" 
program s.   

Your  th ing m ight be better  or  worse than the com peti t ion 's but you know 
what they lack? Your  stor y and your  m otivat ions. Your  why. And i t 's your  why 
that is going to connect you to your  ideal  custom ers, and send the rest 
(thank ful ly) wander ing elsewhere look ing for  a better  love m atch.  

H ere's the th ing. I f  you  show  som eon e you r  t r ue sel f  an d  they r eject  you , 
r em em ber  that , i n  fact , you  r ejected  them  f i r st  ? by being honest and open 
about who you are and why you punch the clock  on your  venture every day.

So, step one. Fi gu r e ou t  w ho you  ar e an d  w hy you 'r e doi n g w hat  you 'r e 
doi n g. Si n ce that 's the har d  par t , though, l et 's sk i p  i t  for  n ow !

But once you've got that down, do these three th ings: 

# 1: SH ARE YOUR ORIGIN STORY!

W as there an A-H A, cloud-par t ing, beam -of-l ight m om ent that im par ted you 
your  business idea? Or  m aybe i t  was a slower  exposure to crucial  st im ul i  that 
shaped your  venture. W hatever  i t  was, share i t !  

Because chances are these beginn ings are sm al l  and hum ble, which, of 
course, is r elatable. You  shar e these begi n n i n gs to def i n e the d i stan ce 
f r om  then  un t i l  n ow , f r om  n oth i n g speci al  to som eth i n g aw esom e.  

Unless of course your  daddy wrote you a blank  check  just to get you off the 
yacht for  the sum m er  and you've bui l t  a hal f-ass luxury ascot m arketplace 
with i t . M aybe save that for  the fel las at the jai  alai  m eet-up.     

  

N ope.Pr obably r ela table in 
one way or  another .

Same. Sur e. 



5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

5. St ress t he WHY! (cont inued!) 

# 2. SH OW CASE YOUR STRUGGLE!

You rem em ber  that best-sel l ing novel  where the m ain character  got 
whatever  she wanted with l i t t le to no opposi t ion? Sure you do. They m ade i t  
in to a h i t  m ovie cal led Successful & Beautiful People with Everything 
H anded to Them "? ? No? 

I  th ink  you see where I 'm  going with th is.  

Take the m otivat ion and confl ict  out of a stor y and you know what you've 
got? Last year 's J. Crew catalog on an old sofa next to hal f a ham  sandwich. 
I t 's bor ing! W hy? Because w i thou t  con f l i ct  ther e i s n o stor y . And without 
str uggle there's noth ing to r elate to, noth ing to overcom e ? no m otion, no 
spark , no l i fe to a nar rat ive.  

W hy Peopl e Buy Th i n gs

People buy th ings because they have a problem  or  a str uggle or  a void. Not 
because th ings are per fect.

So, str ess the str uggle! Talk  about what you overcam e to get where you are. 
Chances are, you'r e your  own ideal  custom er  ? or  you were before you 
solved a problem  with the solut ion you'r e tr ying to share with the wor ld.  

That m eans your  best audience wi l l  have faced sim i lar  obstacles. Be their  
inspir at ion by being honest and vulnerable about where you were and what 
you faced along the road to now.

Not on ly wi l l  th is h ighl ight your  personal i ty, stor y, and journey, but i t  wi l l  
im m ediately legi t im ize whatever  you'r e offer ing. I  scraped my way up this 
hill, and so can you.  

Thi s shou l d  exp l ai n  ever yth i n g.



# 3. PEDDLE YOUR PASSIONS!

H m m m m m ?  yes, that sounds vaguely prost i tut ional . But hear  m e out! I f  you 
incorporate the th ings you care about in to your  stor ytel l ing, your  content, 
and even your  si te them es, logo, color  palette and so on, you'r e m uch m ore 
l ikely to express yoursel f wi th a genuine voice.  

W hy? Because you'l l  be speak ing fr om  a platform  constructed fr om  the 
m ater ials of your  own singular , one-in-a-m i l l ion sel f. The recipe of you is 
absolutely yours alone. 

In  turn, th is singular i ty wi l l  help you avoid sounding l ike everyone else 
(booooo) and com par ing yoursel f to everyone else (stop i t !), both in  your  
wr i t ing and in  your  own head. Then again, i f  you want to be lam e and hate 
yoursel f, have at i t .  Ugh, that 's not even funny. Stop i t  now! (and please refer  to 
spidercorn f igure 3,  page 1.)

A H el pfu l  W H Y Sum m at i on :

So here's what you do. W hether  i t 's car toon labradoodles, East Germ an 
si tcom s, or  car toon labradoodles penning fan-f ict ion about East Germ an 
si tcom s, just em brace the quir ks and passions that m ake you who you are. 
And look  for  subt le ways to work  them  in to your  publ ic presentat ion.  

Because i f  you  don 't  ow n  w ho you  ar e, then  you 've got  
n oth i n g to sel l , f r i en do.

H ashtag tr uthbom b.

5. St ress t he WHY! (cont inued AGAIN!) 

5 W AYS TO GET YOUR PERSONALITY INTO YOUR W RITING 

t r u t h  :)



Tr an sl at i n g Ideas f r om  Br ai n  to Page w i th  Lan guage 
That 's You r s Al on e  

A CONCLUSION, IF I  M AY!

Use al l  of these relat ively spar ingly. But use them . :)

The big takeaway of al l  th is: be yoursel f! In  th is you wi l l  

But i f  the good stuff gets lost between your  head and the 
keyboard, don 't  fr et. I f  you need a word shepherd or  just som eone 
to yel l  at , r each out to m e at M oran W r i t ing for  any consul t ing or  
wr i t ing help you can im agine. W e'l l  sor t  through i t  together.

Unti l  then, keep dancing, you goddam n spidercorn.

Al l  m y best,

M ar ty M oran

5 W AYS TO GET YOUR PERSONALITY 
INTO YOUR W RITING 

M ar ty M or an  is a copywr i ter  and 
language consul tant for  benevolent sm al l  
businesses. H e has an M FA in  Creat ive 
W r i t ing and exceptional  fem urs. 

w ebsi te: M oranW r i t ing.com  

em ai l : M ar ty@M oranW r i t ing.com  

- Exude un i quen ess 
- In sp i r e t r ust  
- Spr ead  joy 
- Be r el atabl e 

- Gather  fan s 
- Feel  good  
- Stop l y i n g 
- Not  go i n san e. 

https://moranwriting.com/
mailto:Marty@MoranWriting.com
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